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Percentage of new courses introduced of the total number of courses across all

programs offered during the last five years

Academic Year No. of Courses Total no. of Courses Introduced
Introduced

2013-14 20

2014-15 78

2015-16 03 133

2016-17 14

2017-18 18
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1.2.1: Percentage of new courses introduced of the total number of courses across
all programs offered during the last five years

Sr.No. Year of
Course | Name of The Course introduction
code
1 101 Accounting for Business Decisions 2013-2014
2 102 Economic Analysis for Business Decisions 2013-2014
3 103 Legal Aspects of Business 2013-2014
4 104 Business Research Methods 2013-2014
5 105 Organizational Behaviour 2013-2014
6 106 Basics of Marketing 2013-2014
7 201 Marketing Management 2013-2014
8 202 Financial Management 2013-2014
9 203 Human Resource Management 2013-2014
10 204 Decision Science 2013-2014
11 205 Operations & Supply Chain Management 2013-2014
12 206 Management Information System 2013-2014
13 107 Management Fundamentals 2013-2014
14 108 Business Communication Lab 2013-2014
15 109 MS Excel & Advance Excel Lab 2013-2014
16 115 Enterprise Analysis - Desk Research 2013-2014
Emotional Intelligence and Managerial
17 207 Effectiveness Lab 2013-2014
18 211 Geopolitics & the World Economic System 2013-2014
Computer Aided Personal Productivity Tools

19 213 Lab 2013-2014
20 215 Industry Analysis - Desk Research 2013-2014
21 301 Strategic Management 2014-2015
22 302 Enterprise Performance Management 2014-2015
23 303 Startup & New Venture Management 2014-2015
24 304 Summer Internship Project 2014-2015
25 305MKT Contemporary Marketing Research 2014-2015
26 306MKT | Consumer Behavior 2%301 5
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i 307MKT Integrated Marketing Communications 2014-2015
28 309MKT | Strategic Brand Management 2014-2015
29 312MKT Customer Relationship Management 2014-2015
30 318MKT | Business To Business Marketing 2014-2015
31 305FIN Financial Regulatory Framework 2014-2015
32 306FIN Merchant Banking & Financial Services 2014-2015
33 307FIN Income Tax I 2014-2015
34 305 FIN Direct Taxation 2014-2015
35 306 FIN Financial System of India, Markets & Services | 2014-2015
36 313 FIN Banking Operations - | 2014-2015
37 309 FIN Corporate Finance 2014-2015
38 315 FIN Futures and Options 2014-2015
39 316 FIN Financial Instrument and Derivatives 2014-2015
40 305HR Labour & Social Security Laws 2014-2015
41 306HR Performance Management 2014-2015
42 307HR Employee Health, Safety& Welfare 2014-2015
43 308HR HR Compensation Management 2014-2015
44 310HR Human Resource Information System 2014-2015
45 311HR Outsourcing of HR 2014-2015
46 313HR Quality Management System 2014-2015
Human Resource Accounting & Compensation

47 306HR Management 2014-2015
48 3050PE Planning & Control of Operations 2014-2015
49 3060PE Inventory Management 2014-2015
50 3080PE Maintenance Management 2014-2015
51 3090PE Facilities Planning 2014-2015
52 3140PE Toyota Production System 2014-2015
53 3100PE Manufacturing Resource Planning 2014-2015
54 305IB International business Economics 2014-2015
55 3061B Export Documentation and Procedures 2014-2015
56 3071B 201
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57 3081B International Marketing 2014-2015
58 311IB Global IT Management 2014-2015
59 312IB Global Logistics and Supply Chains 2014-2015
60 OPE Project Management 2014-2015
61 OPE Technology Management 2014-2015
62 OPE Six Sigma 2014-2015
63 OPE Manufacturing Resource Planning 2014-2015
64 HR HR Audit 2014-2015
65 FIN Financial Statement Analysis 2014-2015
66 FIN Practice of Life Insurance 2014-2015
67 FIN Practice of General Insurance 2014-2015
68 IT Information Security Audit 2014-2015
69 401 Managing for Sustainability 2014-2015
70 402 Dissertation 2014-2015
71 403MKT | Services Marketing 2014-2015
72 404MKT | Sales and Distribution Management 2014-2015
73 405MKT | Retail Marketing 2014-2015
74 406MKT | Rural Marketing 2014-2015
Marketing To Emerging Markets & Bottom of

75 414MKT | the Pyramid 2014-2015
76 413MKT | E-Marketing 2014-2015
7 404FIN Corporate Finance 2014-2015
78 408FIN Financial Modeling Using Excel 2014-2015
79 410FIN OTFA 2014-2015
80 411FIN Online Trading of Financial Assets 2014-2015
81 412FIN BO1II 2014-2015
82 403FIN Corporate Financial Restructuring 2014-2015
83 405FIN Income Tax II 2014-2015
84 412FIN Banking Operations 11 2014-2015
85 403HR Industrial Relations 2014-2015
86 404HR Strategic Human Resource Management 2014-2015
87 405HR Organizational Design and Development 2014-2015
88 407HR Employee Reward Management
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89 408HR Change Management 2014-2015
90 409HR Conflict & Negotiation Management 2014-2015
91 4030PE Operation Strategy 2014-2015
92 4040PE Total Quality Management 2014-2015
93 4060PE World Class Manufacturing 2014-2015
94 4080PE Enterprise Resource Planning 2014-2015
95 4100PE Service Operations Management 2014-2015
96 4130PE Lean Manufacturing 2014-2015
97 4031B International business environment 2014-2015
98 4041B Indian economy & Trade dependencies 2014-2015
99 FIN Rural Financial Institutions 2015-2016
100 FIN Principles of Insurance 2015-2016
101 FIN Information System Audit 2015-2016
102 403 FIN International Finance 2016-2017
103 305IT IT Management and Cyber Laws 2016-2017
104 3061IT E Business and Business Intelligence 2016-2017
105 307IT Software Engineering 2016-2017
106 309IT RDBMS With ORACLE 2016-2017
107 312IT Software Marketing 2016-2017
108 314IT Cyber Laws 2016-2017
109 410IT SQA & CMM 2016-2017
110 | 403IT Software Project Management 2016-2017
111 4041T Enterprise Resource Planning 2016-2017
112 406IT Software Testing 2016-2017
113 410IT Data Warehousing & Data Mining 2016-2017
114 | 405IT Web Designing & Multimedia 2016-2017
115 412IT E-Governance 2016-2017
116 305SCM Essentials of Supply Chain Mgmt 2017-2018
117 306SCM Logistic Management 2017-2018
118 308SCM Inventory Management 2017-2018
119 311SCM Supply Chain Planning 2017-2018
120 313SCM

Decision Modeling for Supply Chains
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121 310SCM Six Sigma 2017-2018
122 403SCM Strategic Supply Chain Management 2017-2018
123 404SCM Knowledge Management in Supply Chains 2017-2018
124 404SCM Enterprise Resource Planning 2017-2018
125 406SCM World Class Manufacturing 2017-2018
126 | 409SCM Lean Manufacturing 2017-2018
127 41 SCM Global Logistiés 2017-2018
128 305THM Fundamentals of Hospitality Management 2017-2018
129 306THM | Tourism and Travel Management 2017-2018
130 307THM | Hospitality and Tourism Laws 2017-2018
131 308THM Financial Management For Hospitality 2017-2018
132 311THM | Services Management 2017-2018
133 313THM | Fecility and Security Management 2017-2018
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AN ISO 9001 : 2008 CERTIFIED INSTITUTE

(AFFILIATED TO SAVITRIBAI PHULE PUNE UNIVERSITY, APPROVED BY AICTE, NEW DELHI
AND RECOGNISED BY DTE & GOVERNMENT OF MAHARASHTRA)

S. No. 74/1A/1B, Parvati, Taljai Hill Road, Aranyeshwar, Pune - 411 009.

Dr. Tushar V. Dagade Phone : 020-24222612, Direct line : 020 - 24214310 Mob.: +91 7028971219
Director, L.M.R. Pune (MB-6117) e-mail : director@ssmsimr.edu.in Website : www.ssmsimr.edu.in
Ref. No. Date :

Undertaking for Syllabus

This is to declare that we the Shri Shivaji Maratha Society’s Institute of
Management and Research is affiliated management Institute of Savitribai Phule
Pune University. We are having MBA program which is approved by AICTE, New
Delhi and Recognized by Government of Maharashtra. As we are affiliated
management Institute we are following all rules, regulations pertaining to syllabus
stated by Savitribai Phule Pune University as per Board of Studies guidelines.
University has introduced 2013 CBCS pattern in Academic Year 2013-14 and
2016 CBCS Pattern in Academic Year 2016-2017.

As per the syllabus we are offering the courses for our students. This said syllabus
links are given below: University website link for 2013 CBCS pattern Syllabus is:

http://www.unipune.ac.in/Syllabi_PDF/revised 2013/mang/MBA-Syllabus-2013-
27-7-2015.pdf

University website link for 2016 CBCS pattern Syllabus is:

http://collegecirculars.unipune.ac.in/sites/documents/Syllabus%202016/MBA NE
W Syllabus 2016-17-17-6-16.pdf
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Sr.No.74/1 A 74/1 B, Aranyeshwar

E-Mail: divector@ssmsitnl oduin, Website: ssmsimr.eat

Additional Link for reference of complete syllabus copy for CBCS-

2013 and CBCS-2016 Pattern:

University website web link for 2013 CBCS pattern syllabus

http://www.unipune.ac.in/SyllabifPDF/revised_20 1 3/mang/MBA-Syllabus-20 13-
27-7-2015.pdf

University website web link for 2016 CBCS pattern syllabus

http://collegecirculars.unipune.ac-.in/ sites/documents/ Syllabus%20201 6/MBA_NE
W_Syllabus_2016- 17-17-6-16.pdf
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Annexure | - Detailed Programme Structure

Table IV - A: Generic Core Courses

Generic Core Courses Credits Bemesteﬂgoncurrent Online I'Enlversslty' otrali
valuation |EvaluationEvaluation Ma
(Subjective)

101 Accounting for Business 3 | 30 20 50 100
Decisions

102 Economic Analysis for 3 | 30 20 50 100
Business Decisions

103 Legal Aspects of Business 3 | 30 20 pa; » [100

104 Business Research Methods 3 | 30 20 50 100

105 (Organizational Behaviour 3 | 20 20 = B0 100

106 Basics of Marketing 3 | 30 20 50 100

201 Marketing Management 3 I B0 & “upOh 50 100

202 Financial Management 3 Il 30 g0 ™ 50 100

203 Human Resource 3 I Bo 20 50 100
Management

204 Decision Science 3 Il 30" 20 50 100

205 Operations & Supply Chain 3 I B0 20 50 100
Management 2

206 Management Information 3 1| 30 s 20 50 100
Systems

301 Strategic Management d B [ PO 20 50 100

302 Enterprise Performance 3 - .go 20 50 100
Management .

303 Startup and New Venture 1 3% ™M Ppo 20 50 100
Management 7 .

304  [Summer Intemship Project. 6 m 50 00 100 150

401 Managing for Sustainability . 3 v B0 20 50 100

402 Dissertation & &0 Ll IV 50 00 00 50

Note: Each Generic Core Course is a Full Credit course of 45 hours. Qut of 45 hours 35 hours shall be
devoted to teaching — leaming sessions and 10 hours for evaluation/projects.

30 marks sha]lgbe,_rese.rifed for concurrent evaluation to be carried out by the Institute, 20 marks for online
mid-term evaluation to be conducted by the University and 50 marks shall be term end written
examination to be conducted by the University.

Course 304 - SIP shall have 6 Credits and 150 marks. (50 Marks for Concurrent Evaluation & 100 Marks
for University Evaluation)

Course 402 — Dissertation shall have 2 Credits and 50 marks Concurrent Evaluation.

University of Pune - MBA Revised Syllabus 2013 =

irector
Shri Shivaji Maratha Society's
Institute of Management & Research

,b Pune-411009




Table IV - B: Generic Elective Courses

\Generic Elective Courses Credits  [Semester Eoncurrenl Tola‘u

valuation  Mar|

107 Management Fundamentals 2 | 50 50
108 Business Communication Lab 2 | 50 50
109 MS Excel & Advanced Excel Lab 2 | 50 50
110 Selling & Negotiation Skills Lab 2 | 50 50
111 Business, Government & Society 5 | SN 50
112 |Leadership Lab 2 I LS 1%
113 Personality Development Lab 2 I & W50 50
. 114 Foreign Language - | Lab 2 1 50 50
115 Enterprise Analysis - Desk Research 2 3| 50 50
207 Emotional  Intelligence and  Managerial Wl B NS F 50 50

Effectiveness Lab £ 2 .

208 [Statistical Software Lab 2 B 50 50
209  |MS Project Lab 2 N 50 50
210 Life Skills Lab 2 ] 50 50
211 Geopolitics & the World Economic System 5 2B Il 50 50
212 Business Systems & Procedures s Il 50 50
213 Computer Aided Personal Productivity Tools Lab 2 Il 50 50
214 Foreign Language - Il Lab 2 2 1l 50 50
215 |industry Analysis - Desk Research . .. | = i 50 50

Note: Each Generic Elective Gouméis a Half Credit course of 30 hours. Out of 30 hours 25 hours shall
be devoted to teaching - learning sessions and 5 hours for evaluation/projects.

50 marks shall be devoted for concurrent evaluation to be carried out by the Institute.

There shall not be any'éva!ua_:lﬁqn by the University (online / subjective) for all Half Credit Courses.

e e -
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Table IV - C: Subject Core Courses

Subject Core Courses| Credits | Semester | Concurrent| Online University | Total
(Marketing) Evaluation | Evaluation | Evaluation Mark
(Subjective)
305MKT |Contemporary 3 I 30 20 50 100
Marketing Research
306MKT |Consumer Behaviour 3 1] 30 20 50 100
403MKT [Services Marketing 3 v 30 20 50 100
404MKT |[Sales and Distribution 3 v 30 20 50 100
Management
Subject Core Courses| Credits | Semester | Concurrent| Online _ | University | Total
(Finance) Evaluation | Evaluation | Evaluation Marks|
__(Subjective)
305 FIN |Financial Regulatory 3 1] 30 20 WER 100
Framework el S N
306 FIN |Merchant Banking and 3 1] 30 20 50 100
Financial Services .
403 FIN (International Finance 3 v 30 20 50 100
404 FIN |Corporate Finance 3 v 30 20 50 100
Subject Core Courses| Credits | Semester | Concurrent| Online | University | Total
(Information .| Evaluation | Evaluation | Evaluation Marks|
Technology) (Subjective)
305IT (I T Management 3 M- 2.30 20 50 100
306 IT |E-Business 3 1l 30 20 50 100
403 1T |Software Project 3 v 30 20 50 100
Management «
404 IT |Enterprise Resource "3 v 30 20 50 100
Planning (ERP) L
Subject Core Courses| Credits | Semester | Concurrent | Online University | Total
(Operations E . Evaluation | Evaluation | Evaluation Marks|
Management) : (Subjective)
305 OPE |Planning & Control of 3 1] 30 20 50 100
Operations .~ e i
306 OPE |Inventory Management 3 1l 30 20 50 100
403 OPE |Operations Strategy 3 v 30 20 50 100
404 OPE [Total Quality 3 v 30 20 50 100
: Management
. [Subject Core Courses| Credits | Semester | Concurrent| Online | University | Total
- |(Human Resources Evaluation | Evaluation | Evaluation Marks
Management) (Subjective)
305 HR |Labour Laws 3 ] 30 20 50 100
306 HR |Performance 3 i 30 20 50 100
Management
403 HR |Industrial Relations 3 v 30 20 50 100
404 HR |Strategic Human 3 v 30 20 50 100
Resource Management
22
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Subject Core Courses| Credits | Semester | Concurrent| Online | University | Total
(International Evaluation | Evaluation | Evaluation Mark:
Business (Subjective)
Management)
30518 [International Business 3 I 30 20 50 100
Economics
306 1B |Export Documentation 3 I} 30 20 50 100
and Procedures
403 1B |International Business 3 v 30 20 50 100
Environment
404 1B |Indian Economy and 3 v 30 20 50 100
Trade Dependencies
Subject Core Courses| Credits | Semester | Concurrent| Online | University | Total
(Supply Chain Evaluation | Evaluation | Evaluation Marks
Management) *_(Subjective)|
305 SCM |Essentials of Supply 3 1] 30 20% T 50 100
Chain Management . '
306 SCM |Logistics Management 3 1] 30% i 2% B* 50 100
403 SCM |Strategic Supply Chain| 3 v 30 & 20 50 100
Management
404 SCM |[Knowledge 3 v 30 20 50 100
Management in Supply .
Chains : \
Subject Core Ccmrse:l Credits | Semester | Concurrent| Online | University | Total
(Rural & Agribusines Evaluation | Evaluation | Evaluation Marks
Management) 2 (Subjective)
305RABM |Agriculture and Indian %3 - 30 20 50 100
Economy : %
306RABM |gyral Marketing | g3 E 30 20 50 100
403RABM |Rural Credit and a3 . B IV 30 20 50 100
Finance
404RABM s 3 [\ 30 20 50 100

Rural Marketing II"
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Subject Core Courses| Credits | Semester | Concurrent| Online | University Tot:ﬂ

(Family Business Evaluation | Evaluation | Evaluation Mar
Management) (Subjective)
305FBM |Essentials of Family 3 mn 30 20 50 100
Business Management
306 FBM Managing Innovation - | 3 1 30 20 50 100
403 FBM |Essentials of Family 3 v 30 20 50 100
Business Management
l
404 FBM |Managing Innovation — 3 v 30 20 £ 50, 100
1 . &
Subject Core Courses| Credits | Semester | Concurrent| Online | University | Total
(Technology Evaluation | Evaluation | Evaluation Marks|
Management) - {Subjective!
305TM |Fundamentals of 3 1l 30 com ) % 20, " 50 100
'Technology & L N
Management .
306TM [Managing Innovation — 3 I . 30 20 50 100
[ %
403TM [Technology 3 v v 20 50 100
Competition and B, %
Strategy
404TM [Managing Innovation — 3 v 30 20 50 100

Il 1 iy
Note: Each Subject Core Course is a Full Credit course of 45 hours. Out of 45 hours 35 hours shall be
devoted to teaching — leaming sessions and 10 hours for evaluation/projects.

30 marks shall be reserved for concurréﬁt evaluation to be carried out by the Institute, 20 marks for online
mid-term evaluation to be conducted by the. University and 50 marks shall be term end written
examination to be conducted by the University,
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Table IV - D: Subject Elective Courses

Subject Elective Courses (Marketing
Management)

Credits

Semester Eoncurrenlmotal
valuation [Marks

307MKT |Integrated Marketing Communications 2 1] 50 50
308MKT [Product Management 2 I} 50 50
309MKT |Strategic Brand Management 2 11 50 50
310MKT |[Personal Selling Lab 2 1] 50 50
311MKT |Qualitative Marketing Research 2 i 50 50
312MKT [Customer Relationship Management 2 1] 50 50
313MKT [Marketing and the Law 2 i 50 . 50
314MKT |Finance for Marketing Professionals 2 1 50 50
315MKT [Marketing of Financial Services - | 2 I 50 50
316MKT [Tourism Marketing 2¢ " B 50 50
317MKT |Agricultural Marketing 2 v 50 50
318MKT |Business to Business Marketing 2 v 50 50
405MKT |Retail Marketing 2 W 50 50
406MKT |Rural Marketing g v 50 50
407MKT [Service Operations Management 2% v 50 50
408MKT |International Marketing e \" 50 50
409MKT |[Export Documentation & Procedwas B 2 1\ 50 50
410MKT [Marketing Strategy 2 v 50 50
411MKT |Marketing Decision Models - . 2 v 50 50
412MKT |Marketing of High Technology Products 2 \Y 50 50
413MKT |E-Marketing 2 2 v 50 50
414MKT [Marketing to Emerging sMarkets &Bottom of 2 \Y 50 50
the Pyramid "
415MKT |Marketing of Financial Sgngices -l 2 v 50 50
416MKT |Cross Cultural Relationship Marketing 2 v 50 50
< E‘ubjecf Elective Courses (Financial Credits | Semester Eoncurrent otal
. ~[Management) valuation arks
307FIN  |Income Tax~| 2 ] 50 50
308 FIN'_[Project Finance 2 1 50 50
309 FIN [Strategic Cost Management 2 1T 50 50
310 FIN  [Corporate Financial Reporting 2 i 50 50
311 FIN  |[International Financial Reporting Standards 2 i 50 50
312 FIN  |Corporate Financial Restructuring 2 1] 50 50
313 FIN  |[Equity Research 2 [} 50 50
314 FIN  [Credit Analysis and Appraisal 2 i 50 50
315FIN  |Banking Operations - | 2 1l 50 50
University of Pune - MBA Revised Syllabus 2013 2
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316 FIN  [Treasury Management 2 n 50 50
317 FIN  [Financial Instruments and Derivatives 2 [} 50 50
318 FIN [Financial Statement Analysis 2 i 50 50
319 FIN  [Futures & Options 2 1] 50 50
320 FIN  [Back Office Operations 2 il 50 50
321 FIN  |Principles of Insurance 2 [} 50 50
322 FIN  |Rural Financial Institutions 2 Ul 50 50
323 FIN  [Social finance for Inclusive Growth - | 2 1] 50 50
405 FIN  |Income Tax - Il 2 v 50 50
406 FIN |Infrastructure Finance 2 v ey, S 50
407 FIN  [Behavioral Finance 2 1\ 50 50
408 FIN  [Financial Modeling Using Excel 2 IV % - 50 50
409 FIN  (Indirect Taxation 28 V. s 90 50
410FIN  [Financial Risk Management p 2 IV @& 50 50
411 FIN  |Online Trading of Financial Assets v v 50 50
412FIN  |Banking Operations — |l o ¥ v 50 50
413FIN _[Wealth & Portfolio Management % v 50 50
414 FIN  [Fixed Income Securities 2 v 50 50
415FIN  [Technical Analysis %2 v 50 50
416 FIN  |Commodity Markets and Derivatives - - 2 v 50 50
417FIN _|Practice of Life Insurance & 2 v 50 50
418 FIN  (Information Systems Audit. 2 v 50 50
419 FIN  |Practice of General Insurance. 2 v 50 50
420 FIN  |Financing Rural Development 2 v 50 50
421 FIN  (Social finance for Inclusive Qrowih -l 2 v 50 50
Subject Elective Courses (Information Credits | Semester Eancurrenlmotal

Technology Management) valuation Marks

307IT  |Software Engineering 2 i 50 50
308 1T {Mobile Computing with Android 2 1 50 50
309iT  |RDBMS with Oracle 2 i 50 50
3101T"  Software Quality Assurance 2 1} 50 50
< R E-Lga.rﬁing 2 1l 50 50
312IT  |Software Marketing 2 1} 50 50
313IT  [Business Intelligence and Analytics 2 i 50 50
314IT  (Cyber Laws 2 1] 50 50
3151T IT for Retailing 2 i 50 50
316IT  |Technical Writing 2 1] 50 50
405I1T  |Web Designing and Multimedia 2 v 50 50
406 1T [Network Technologies and Security 2 v 50 50
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407 IT  |Data Base Administration 2 v 50 50
408 1T  |Software Testing 2 v 50 50
4091T  |(Information Security and Audit 2 v 50 50
410 1T |Data Warehousing and Data Mining 2 v 50 50
4111T  |Geographical Information Systems 2 v 50 50
4121T  |E-Governance 2 v 50 50
413 1T Internet Marketing 2 v 50 50
41417 |Microsoft Office 2010 Lab 2 v 50, 50
Subject Elective Courses (Operations Credits | Semester _::>ncu|{f'ent Total
Management) valuation |Marks
307 OPE |Productivity Management 2 15 50, 50
308 OPE |Maintenance Management 2 mn " 50 50
309 OPE |Facilities Planning 2% w i 50 50
310 OPE |Manufacturing Resource Planning 2 i 50 50
311 OPE [Technology Management “2 el 50 50
312 OPE |Six Sigma TR n 50 50
313 OPE |Designing Operations Systems R 1] 50 50
1314 OPE [Toyota Production System 2% 1} 50 50
315 OPE |Project Management R ] 50 50
i3160PE [Theory of Constraints - 2 Il 50 50
405 OPE |Quality Management Standards. 2 v 50 50
406 OPE |World Class Manufacturing 2 v 50 50
407 OPE |Business Process reengineering - 2 v 50 50
408 OPE |Enterprise Resource Planning 2 v 50 50
409 OPE  |Financial Perspectives in Operations 2 v 50 50
Management =
410 OPE |Service Operations Management 2 v 50 50
411 OPE Modeling Technigues for Operations 2 v 50 50
412 OPE Busir_ie';s‘sr_Prbcgss Management 2 v 50 50
413 OPE ‘|Challenges and Opportunities in Operations 2 v 50 50
Management
414 OPE_ |Lean Manufacturing 2 v 50 50
'Subject Elective Courses (Human Credits | Semester [Concurrent E‘olal
Resources Management) Evaluation |Marks
307 HR  |[Employee Health & Safety 2 n 50 50
308 HR |[Employee Welfare 2 1] 50 50
309 HR [HR Audit 2 n 50 50
310 HR  |Human Resource Information System 2 ] 50 50
311 HR  [Outsourcing of HR 2 1 50 50
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312 HR [Public Relations & Corporate Communication 2 1] 50 50
313 HR |Quality Management System 2 I} 50 50
314 HR |Labin Recruitment and Selection 2 i 50 50
315HR |Lab in Job Design and Analysis 2 i 50 50
316 HR |Lab in Training 2 mn 50 50
317HR [Labin Labour Laws - | 2 n 50 50
405 HR |Organizational Design and Development 2 v 50 50
406 HR  |Global HR 2 v 50 50
407 HR  |[Employee Reward Management 2 v .50 50
408 HR  |Change Management 2 v 50 50
409 HR  [Conflict & Negotiation Management 2 1\ W ™ 50
410HR [Labin CSR 2 v 50 50
411 HR  |Lab in Industrial Relations 2& A 50 50
412HR |Labin Legal Compliances s 2 -V 50 50
413HR  |Lab in Mentoring and Coaching v \Y 50 50
414 HR [Best Practices in HR - v 50 50
415HR |Designing HR Policies B ™ v 50 50
16 HR [Competency Mapping 2% v 50 50
Subject Elective Courses (International | Credits | Semester Eancurran! E‘otal
Business Management) : valuation Marks
307 1B |Intemaﬁonal Management 2 i 50 50
3081B |International Marketing % 2 i 50 50
309 1B [International Marketing Research . 2 I 50 50
3101B  |International Financial Management 2 ] 50 50
31118 |Global IT Management. =~ 2 i 50 50
3121B  |Global Logistics .&E‘YSupply Chains 2 1l 50 50
313I1B  |Designing Organization's for Uncertain 2 i 50 50
Environment
314 1B -, |Legal Dimensions of International Business 2 1] 50 50
3151B  |Global Strategic Management 2 i 50 50
31618 [International Relations & Management 2 m 50 50
|317 B N fureigg Language for International Business — 2 i 50 50
405 1B Envéronment & Global Competitiveness 2 v 50 50
406 1B [Marketing to Emerging Markets & Bottom of 2 v 50 50
the Pyramid

407 1B |Cross-Cultural Relationship Marketing 2 v 50 50
4081B  |Foreign Exchange Management 2 v 50 50
4091B  |E Commerce 2 v 50 50
410I1B  [Enterprise Resource Planning 2 v 50 50
28
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4111B  |Global HR 2 v 50 50
4121B  |WTO and Intellectual Property Rights 2 v 50 50
4131B  |Global Competitiveness and Strategic 2 v 50 50
lliances
414 1B |International Diversity Management 2 v 50 50
4151B  |Foreign Language for International Business — 2 v 50 50
Il
Subject Elective Courses (Supply Chain Credits | Semester Concurrent motal
Management) Evaluation Marks
307 SCM |[Managing Material Flow in Supply Chains 2 n B0 50
308 SCM |Inventory Management 2 mn _s .50 50
309 SCM |Purchasing &  Supplier  Relationship| 2 1[B 50 50
Management — | % |
310 SCM |[Six Sigma 2 & 1 <50 50
311 SCM [Supply Chain Planning 2 ] 50 50
312 SCM |Supply Chain Coordination 2 = 50 50
313 SCM |Decision Modeling for Supply Chains £2 il 50 50
314 SCM ([Theory of Constraints B2 - 1] 50 50
315 SCM |[Supply Chain Practices — | 25 i 50 50
405 SCM |Green Logistics & Supply Chains 2 45 v 50 50
406 SCM |Enterprise Resource Planning: 2 v 50 50
407 SCM |Purchasing &  Supplier 3 Relatmnshlp 2 v 50 50
Management — || G
408 SCM [Supply Chain Risk Management 3 2 v 50 50
409 SCM |Project Management_ - e . 2 v 50 50
410 SCM |Supply Chain Peflo;;mance Measuramenl 2 v 50 50
411 SCM |Supply Chaln Managemant - Financial 2 v 50 50
Perspectives =
412 SCM |(Global Logistics. ; 2 v 50 50
413 SCM |Supply Chain Practices~ Il 2 1\ 50 50
“Subject élégtlﬁb Courses (Rural & Credits | Semester [Concurrent [Total
h Agribusiness Management) Evaluation arks
307RABM|Rural Development | 2 il 50 50
308RABM Bpecnaj Areas in Rural Marketing 2 i 50 S0
309RABM |commodity Markets — | 2 i 50 50
310RABM |Agricultural Marketing & Price Analysis - | E I 50 50
311RABM|picrofinance 2 ] 50 50
312RAEM Agricultural Marketing 2 i 50 S0
313RABM|Ryral Research Methods 2 I 50 50
314RABM|Rral Banking 2 i 50 50
315RABM|agrisupply Chains Management - i 50 50
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31ERAB%CT for Agriculture Management - i 50 50
317RABM Tourism Marketing — | 2 ] 50 50
318RABM pjijjennium Development Goals B i 50 50
405RABM |pyral Development Il 2 v 50 50
40BRABM |special Areas in Agro produce Management 2 i 50 50
407RABM Commodity Markets — Il 2 v 50 50
40BRABM A gricultural Marketing and Price Analysis - Il 2 v 50 50
409RABM A gricultural Finance and Project Management 2 v 50 50
410RABM \anagement of Agricultural Input Marketing 2 v S0 50
411RABM|irtellectual Property Management - v S0 S0
41 ZRABM[FOM Retail Management 2 v 80 50
413RABM |agyi-Entreprenuership 2 Ve Y 50
414RABM Management of Agribusiness Cooperatives - IV, e 50 50
415RABM Tourism Marketing — Il b 2 v 50 50
16RABM|pqriculture & WTO 2 v 50 50
Subject Elective Courses (Family Business | Credits | Semester Concurrent [Total
Management) . y Evaluation Marks
307 FBM Business Plan 2 ]| 50 50
308 FBM |private Equity e 1 50 50
309 FBM Franchising : & T 2 1] 50 50
310 FBM |gqcial Entrepreneurship 2 ] 50 . 50
311 FBM Intraprenuership 2 I 50 50
312FBM |1rends in Entrepreneurship s 2 i 50 50
313 FBM |gmall Scale Industries Management 2 i 50 50
314 FBM |entrepreneurial Case Study 2 m 50 50
405 FBM |6y eativity and Change in Organizations - v 50 50
406 FBM |Accountifig forSmall Business 2 v 50 50
407 FBM |Managementof Intellectual Property Rights 2 v 50 50
408 FBM Manéging‘; Growing and Exiting the new 2 v 50 50
: Venture :
409 FBM |projact Management - v 50 50
410 FBM. Enyirf_mmen! and Laws = v 50 50
411 FBM linformation, Disaster and Health Management 2 v 50 50
412FBM |5, siness Incubation - v S0 S0
Subject Elective Courses (Technology Credits | Semester (Concurrent [Total
Management) Evaluation [Marks
I307TM ___ [Technology Forecasting 2 1l 50 50
308TM  |Strategies for information goods and network 2 1]} 50 50
|economies — |
309TM _ |Advanced Manufacturing Technology 2 11} 50 50
30
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310TM  |Product Strategies for High Technology 2 1] 50 50
Companies - |

311TM __ |Foundations of Knowledge Management 2 1] 50 50

312TM  |Business Intelligence and Analytics 2 1 50 50

1313TM  |Designing Organizations for Uncertain 2 i 50 50
Environment

314TM  [Technology Transfer and Commercialization 2 Il 50 50

315TM  |Digital Marketing 2 il 50 50

405TM  [Innovation, Product Development and 2 v 50 50
Commercialization

406TM  [Strategies for information goods and network 2 v 50 50
economies — |l £

407TM  [Technology Use and Assessment 2 v . S0 50

408TM  |Product Strategies for High Technology 2 IV B) "= 50
Companies — || - :

409TM  [Systems & Technologies for Knowledge 2 v %50 50
Management : %

410TM  [Strategic Management of Intellectual Property 2 v 50 50
Rights

411TM  |Change , Creativity & Innovation 2 IV 50 50

412TM __ |Seminar on Managing Emerging technologies o v 50 50

413TM  [Marketing of High Technology Products L v 50 50

Note: Each Subject Elective Course is a Half Credit course of 30 hours. Out of 30 hours 25 hours shall be
devoted to teaching — leaming sessions and 5 hours for evaluation/projects. 50 marks shall be devoted

for concurrent evaluation to be carried out by the Institute.

Note: Number of Sessions provided in the d:été'rled syllaﬁus in Annexure || for each course are indicative
and not prescriptive in nature. They indicate the clock hours allocated for teaching and evaluation/project.

However under the CBCS LTP pattern faculty has the liberty to modify the same in the best interest of the

learners. " -
Note: B Qg
a) In the detailed syllabus, Number of Sessions indicated are as follows: 7 + 2

b)

indicates 7 teaching sessions and 2 evaluation /project sessions. Kindly note that
the numbers indicated are indicative and not prescriptive.

‘Faculty members and students should refer to the latest edition of the relevant
books, wherever such latest editions are available.

¥

e
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Annexure | - Detailed Programme Structure

Table IV — A: Generic Core Courses

Generic Core Courses Credits SemesterConcurrent |Online niversity Total
valuation |EvaluationEvaluation Mark
(Subjective)

101 Accounting for Business 3 I 30 20 50 100
Decisions

102 Economic Analysis for 3 | 30 20 50 100
Business Decisions

103 Legal Aspects of Business 3 | 30 20 50 100

104 Business Research Methods 3 1 30 20 50 100

105 Organizational Behaviour 3 I 30 20 50 100

106 Basics of Marketing 3 | 30 20 50 100

201 Marketing Management 3 Il 30 20 50 100

202 Financial Management 3 1l 30 20 50 100

203 Human Resource 3 1l 30 20 50 100
Management

204 Decision Science 3 Il 30 20 50 100

205 Operations & Supply Chain 3 ] 30 20 50 100
Management

206 Management Information 3 Il 30 20 50 100
Systems

301 Strategic Management < 1l 30 20 50 100

302 Enterprise Performance 3 n 30 20 50 100
Management

303 Startup and New Venture 3 imn go 20 50 100
Management

304 Summer Internship Project 4 i 50 00 50 100

401 Managing for Sustainability 3 v B0 20 50 100

402 Dissertation 4 v B0 00 50 100

Note: Each Generic Core Course is a Full Credit course of 45 hours. Out of 45 hours 35 hours shall be
devoted to teaching — learning sessions and 10 hours for evaluation/projects.

30 marks shall be reserved for concurrent evaluation to be carried out by the Institute, 20 marks for online mid-
term evaluation to be conducted by the University and 50 marks shall be term end written examination to be
conducted by the University.

Course 304 - SIP shall have 4 Credits and 100 marks. (50 Marks for Concurrent Evaluation & 50 Marks for
University Evaluation)

Course 402 - Dissertation shall have 4 Credits and 100 marks. (50 Marks for Concurrent Evaluation & 50
Marks for University Evaluation)
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Table IV - B: Generic Elective Courses

Generic Elective Courses Credits |Semester Eoncurrent otal

valuation ark
107 Management Fundamentals 2 | 50 50
108 Business Communication Lab 2 | 50 50
109 MS Excel & Advanced Excel Lab 2 | 50 50
110 Selling & Negotiation Skills Lab 2 | 50 50
111 Business, Government & Society 2 | 50 50
112 Leadership Lab 2 [ 50 50
113 Personality Development Lab 2 | 50 50
114 Foreign Language - | Lab 2 | 50 50
115 Enterprise Analysis - Desk Research 2 | 50 50

207 Emotional Intelligence and  Managerial Il 50 50

Effectiveness Lab 2
208 Statistical Software Lab 2 I 50 50
209 MS Project Lab 2 ] 50 50
210 Life Skills Lab 2 I 50 50
211 Geopolitics & the World Economic System 2 Il 50 50
212 Business Systems & Procedures 2 Il 50 50
213 Computer Aided Personal Productivity Tools Lab 2 Il 50 50
214 Foreign Language - |l Lab 2 Il 50 50
215 Industry Analysis - Desk Research 2 I 50 50

Note: Each Generic Elective Course is a Half Credit course of 30 hours. Out of 30 hours 25 hours shall be
devoted to teaching — learning sessions and 5 hours for evaluation/projects.

50 marks shall be devoted for concurrent evaluation to be carried out by the Institute.

There shall not be any evaluation by the University (online / subjective) for all Half Credit Courses.
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Table IV — C: Subject Core Courses

Subject Core Courses| Credits | Semester | Concurrent | Online University Tolals]
(Marketing) Evaluation | Evaluation | Evaluation Mark
(Subjective)
305MKT |Contemporary 3 ] 30 20 50 100
Marketing Research
306MKT |Consumer Behaviour =) 1] 30 20 50 100
403MKT [Services Marketing 3 \Y) 30 20 50 100
404MKT [Sales and Distribution v 30 20 50 100
Management
Subject Core Courses| Credits | Semester | Concurrent | Online | University |Total
(Finance) Evaluation | Evaluation | Evaluation #Iark
(Subjective)
305 FIN |Direct Taxation 3 1} 30 20 50 100
306 FIN |Financial System of 3 ] 30 20 50 100
India , Markets and
Services
403 FIN (Indirect Taxation 3 v 30 20 50 100
404 FIN |International Finance 3 v 30 20 50 100
Subject Core Courses| Credits | Semester | Concurrent| Online | University | Total
(Information Evaluation | Evaluation | Evaluation Mark
Technology) (Subjective)
305IT |I T Management and 3 1l 30 20 50 100
Cyber Laws
306 IT |E-Business and 3 1l 30 20 50 100
Business Intelligence
403 1T |Software Project 3 v 30 20 50 100
Management
404 IT |Enterprise Resource 3 v 30 20 50 100
Planning (ERP)
Subject Core Courses| Credits | Semester | Concurrent| Online | University |Total
(Operations Evaluation | Evaluation | Evaluation Marks
Management) (Subjective)
305 OPE |Planning & Control of 3 1] 30 20 50 100
Operations
306 OPE (Inventory Management 3 I 30 20 50 100
403 OPE |Operations Strategy 3 \Y) 30 20 50 100
and Research
404 OPE |Total Quality 3 v 30 20 50 100
Management
Subject Core Courses| Credits | Semester | Concurrent| Online | University |Total
(Human Resources Evaluation | Evaluation | Evaluation Mark
Management) (Subjective)
305 HR |Labour & Social 3 i 30 20 50 100
Security Laws
306 HR |Human Resource 3 i 30 20 50 100
Accounting &
Compensation
Management
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e

403 HR |Employment Relations 3 \Y) 30 20 50 100
404 HR |Strategic Human 3 v 30 20 50 100
Resource Management
Subject Core Courses| Credits | Semester | Concurrent| Online | University Total
(International Evaluation | Evaluation | Evaluation Mark:
Business (Subjective)
Management)
305IB |International Business 3 11} 30 20 50 100
Economics
306 1B |Export Documentation 3 1 30 20 50 100
and Procedures
403 IB |International Business 3 v 30 20 50 100
Environment
404 1B |Indian Economy and 3 v 30 20 50 100
Trade Dependencies
Subject Core Courses| Credits | Semester | Concurrent| Online | University |Total
(Supply Chain Evaluation | Evaluation | Evaluation Marks|
Management) (Subjective)
305 SCM |Essentials of Supply 3 ] 30 20 50 100
Chain Management
306 SCM |Logistics Management i 30 20 50 100
403 SCM |Strategic Supply Chain v 30 20 50 100
Management
404 SCM |Knowledge 3 v 30 20 50 100
Management in Supply
Chains
Subject Core Courses| Credits | Semester | Concurrent| Online | University Total
(Rural & Agribusiness Evaluation | Evaluation | Evaluation Marks|
Management) (Subjective)
305RABM |Agriculture and Indian 3 i1} 30 20 50 100
Economy
306RABM |Ryral Marketing | 3 1 30 20 50 100
403RABM |Rural Credit and 3 v 30 20 50 100
Finance
404RABM (R ral Marketing Il 3 \ 30 20 50 100
Subject Core Courses| Credits | Semester | Concurrent| Online | University |Total
(Family Business Evaluation | Evaluation | Evaluation Mark
Management) (Subjective)
305FBM |Essentials of Family 3 ] 30 20 50 100
Business Management
—
306 FBM Managing Innovation - | i 30 20 50 100
403 FBM |Essentials of Family v 30 20 50 100
Business Management
il
404 FBM |Managing Innovation — 3 v 30 20 50 100
Subject Core Courses| Credits | Semester | Concurrent| Online | University Totag
(Technology Evaluation | Evaluation | Evaluation Mark
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Management) (Subjective)

305TM |Fundamentals of 3 i 30 20 50 100
Technology
Management

306TM [Managing Innovation — 3 1] 30 20 50 100
[

403TM [Technology 3 v 30 20 50 100
Competition and
Strategy

404TM |Managing Innovation — 3 \Y) 30 20 50 100
Subject Core Courses| Credits | Semester | Concurrent| Online | University | Total
(Banking and Evaluation | Evaluation | Evaluation Marks|
Insurance (Subjective)
Management)

305BIM |Banking Concepts and 3 I 30 20 50 100
Operations

306BIM |Principles and 3 1] 30 20 50 100
Practices of Insurance

403BIM |[Banking Regulations 3 IV 30 20 50 100
and Legal Aspects

404BIM |[Trends in Insurance 3 v 30 20 50 100
Management
Subject Core Courses| Credits | Semester | Concurrent| Online | University | Total
(Healthcare Evaluation | Evaluation | Evaluation Marksi
Management) (Subjective)

305HM |Introduction to 3 1] 30 20 50 100
Healthcare
Management

306HM |Information Technology 3 1] 30 20 50 100
in Healthcare

403HM |Introduction to Medical 3 v 30 20 50 100
/ Healthcare
Terminology

404HM |Strategic Planning and 3 \Y) 30 20 50 100
Healthcare
Management
‘Subject Core Courses Credits |Semester|Concurrent| Online | University Totals’
(Entrepreneurship Evaluation |[Evaluation| Evaluation [Mark
Development) (Subjective)

305 ED |Change,Creativity,Innovation 3 i 30 20 50 100
and Entrepreneurship

306 ED |Finance for Entrepreneurs 3 I 30 20 50 100

403 ED |Social Entrepreneurship 3 v 30 20 50 100

404 ED |Investing in Science & 3 v 30 20 50 100
Technology
Subject Core Courses| Credits | Semester | Concurrent Online University [Total
(Services Evaluation | Evaluation | Evaluation |Marks
Management) (Subjective)
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305SER

Services Business
Management

i 30

20

50

100

306SER

Services Performance
Management

]l 30

20

50

100

403SER

Strategic Services
Marketing

v 30

20

50

100

404SER

Sectoral Services
Management

v 30

20

50

100

Subject Core Courses
(Retail Management)

Concurrent
Evaluation

Semester

Online
Evaluation

University
Evaluation
(Subjective)

Total
Marks

305RM

Introduction to
Retailing

1]l 30

20

50

100

306RM

Retail Stores &
Operation
Management

11} 30

20

50

100

403RM

E- commerece and
Digital marketing in
Retail

v 30

20

50

100

404RM

International Retailing

1\ 30

20

50

100

Subject Core Courses
(Digital Media
Communication
Marketing)

Credits

Concurrent
Evaluation

Semester

Online
Evaluation

Evaluation
(Subjective)

University | Total
Marks

305MC

Integrated Marketing
Communication

30

20

50

100

306MC

Internet Marketing |

30

20

50

100

403MC

Strategic Brand
Management

30

20

50

100

404MC

Internet Marketing I

30

20

50

100

Subject Core
Courses
(Tourism and
Hospitality
Management)

Credits

Semester

Concurrent
Evaluation

Online
Evaluation

University
Evaluation
(Subjective)

Total
Marks

305THM

Fundamentals | 3
of Hospitality
Management

30 20

50

100

306THM

Tourism and 3
Travel
Management

i

30 20

50

100

403THM

Strategic 3
Hospitality
Management

30 20

50

100

404THM

Tourism 3
Planning and
Development

30 20

50

100
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Subject Core Gk Online University Total

Courses (Defense | Credits | Semester Evaluation Evaluation Evaluation Marks

Management (DF)) (Subjective)
305 Evolution of

Strategic Thought 3 1] 30 20 50 100
DFM

of Defence
306 Strategic Defence
DEM Management 3 I} 30 20 50 100
403 Defence
DEM Ecanomics 3 1l 30 20 50 100
404 National Power

and Defence 3 1] 30 20 50 100
DFM i

Policy

Note: Each Subject Core Course is a Full Credit course of 45 hours. Out of 45 hours 35 hours shall be
devoted to teaching — learning sessions and 10 hours for evaluation/projects.

30 marks shall be reserved for concurrent evaluation to be carried out by the Institute, 20 marks for online mid-

term evaluation to be conducted by the University and 50 marks shall be term end written examination to be
conducted by the University.
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Table IV — D: Subject Elective Courses

Subject Elective Courses (Marketing Credits | Semester lgoncurrentu‘otal

Management) valuation Marks
307MKT |Integrated Marketing Communications 2 1l 50 50
308MKT |Product Management 2 1] 50 50
309MKT [Strategic Brand Management 2 ] 50 50
310MKT |Personal Selling Lab 2 1 50 50
311MKT |Qualitative Marketing Research 2 1] 50 50
312MKT |Customer Relationship Management 2 1l 50 50
313MKT |Marketing and the Law 2 1] 50 50
314MKT |Finance for Marketing Professionals 2 1l 50 50
315MKT [Marketing of Financial Services - | 2 1l 50 50
316MKT [Tourism Marketing 2 v 50 50
317MKT |Agricultural Marketing 2 IV 50 50
318MKT [Business to Business Marketing 2 v 50 50
405MKT |Retail Marketing 2 v 50 50
406MKT |Rural Marketing 2 \% 50 50
407MKT [Service Operations Management 2 1\ 50 50
408MKT |International Marketing 2 v 50 50
409MKT |Export Documentation & Procedures 2 v 50 50
410MKT lMarketing Strategy 2 v 50 50
411MKT |Marketing Decision Models 2 v 50 50
412MKT [Marketing of High Technology Products 2 v 50 50
413MKT |[E-Marketing and analytics 2 v 50 50
414MKT |Marketing to Emerging Markets &Bottom of 2 v 50 50

{the Pyramid
415MKT |Marketing of Financial Services - I 2 v 50 50
416MKT |Cross Cultural Relationship Marketing 2 v 50 50

Subject Elective Courses (Financial Credits | Semester ‘(E:oncurrent otal
Management) valuation arks

307 FIN |Strategic Cost Management 2 1] 50 50
308 FIN |Corporate & International Financial Reporting 2 1] 50 50
309 FIN |Corporate Finance 2 ]| 50 50
310 FIN |Corporate Financial Restructuring 2 1l 50 50
311 FIN |[Equity Research, Credit Analysis & Appraisal. 2 ] 50 50
312 FIN  |Rural Financial Institutions 2 11 50 50
313 FIN |Banking Operations - | 2 i 50 50
314 FIN reasury Management 2 Il 50 50
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315 FIN |Futures and Options 2 1] 50 50
316 FIN  |Financial Instruments & Derivatives 2 il 50 50
405 FIN [Behavioral Finance 2 v 50 50
406 FIN  [Financial Modeling Using Excel 2 v 50 50
407 FIN  |Financial Risk Management 2 v 50 50
408 FIN  |Online Trading of Financial Assets 2 v 50 50
409 FIN |Banking Operations — || 2 v 50 50
410 FIN |Wealth & Portfolio Management 2 v 50 50
411 FIN  |Fixed Income Securities & Technical Analysis 2 v 50 50
412 FIN  |Commodity Markets 2 v 50 50
413 FIN  |Financing Rural Development 2 v 50 50
414 FIN  |Principles of Insurance 2 v 50 50
Subject Elective Courses (Information Credits | Semester | Concurrent | Total
Technology Management) Evaluation | Marks
307 IT | Software Engineering 2 1 50 50
308 IT | Mobile Computing with Android 2 1] 50 50
309 IT | RDBMS with Oracle 2 1]l 50 50
310IT | Software Quality Assurance 2 1] 50 50
311IT | E-Learning 2 1] 50 50
312 IT | Software Marketing 2 1} 50 50
313 T | IT for Retailing 2 1]l 50 50
314 IT | Technical Writing 2 1 50 50
405 IT | Web Designing and Multimedia 2 v 50 50
406 IT | Network Technologies and Security 2 v 50 50
407 IT | Database Administration 2 v 50 50
408 IT | Software Testing 2 v 50 50
409 IT | Information Security and Audit 2 v 50 50
410 IT | Data Warehousing and Data Mining 2 v 50 50
411 IT | Geographical Information System 2 v 50 50
412 IT | E-Governance 2 v 50 50
413 1T | Internet Marketing 2 v 50 50
414 IT | Microsoft Office 2010 Lab 2 v 50 50
Subject Elective Courses (Operations Credits | Semester [Concurrent Elotal
Management) valuation |Marks
307 OPE |Productivity Management 2 i 50 50
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308 OPE [Maintenance Management 2 1} 50 50
309 OPE |Facilities Planning 2 1} 50 50
310 OPE |Manufacturing Resource Planning 2 1l 50 50
311 OPE |[Technology Management 2 1 50 50
312 OPE |Six Sigma 2 i 50 50
313 OPE |Designing Operations Systems 2 i 50 50
314 OPE |Toyota Production System 2 i 50 50
315 OPE |Project Management 2 1l 50 50
3160PE |Theory of Constraints 2 I 50 50
405 OPE |Quality Management Standards 2 v 50 50
406 OPE |World Class Manufacturing 2 v 50 50
407 OPE |Business Process reengineering 2 A 50 50
408 OPE |Enterprise Resource Planning 2 IV 50 50
409 OPE |Financial Perspectives in Operations 2 A 50 50
Management
410 OPE |Service Operations Management 2 IV 50 50
411 OPE |Business Process Management 2 v 50 50
412 OPE [Challenges and Opportunities in Operations 2 v 50 50
Management
413 OPE |Lean Manufacturing 2 v 50 50
Subject Elective Courses (Human Credits | Semester Eoucurrent otal
Resources Management) valuation Marks
307 HR  [Employee Health, Safety& Welfare 2 i 50 50
308 HR [Compensation Management 2 ] 50 50
309 HR [HR Audit 2 i 50 50
310 HR  [Human Resource Information System 2 i 50 50
311 HR  |Outsourcing of HR 2 1l 50 50
312HR [Public Relations & Corporate Communication 2 I 50 50
313 HR  |Quality Management System 2 1l 50 50
314 HR |Lab in Recruitment and Selection 2 1 50 50
315 HR |Lab in Job Design and Analysis 2 ] 50 50
316 HR [Lab in Training 2 11 50 50
317 HR  [Lab in Labour Laws - | 2 1} 50 50
318 HR |Lab in Personnel Administration & Appin 2 11} 50 50
Procedures
405 HR  |Organizational Design and Development 2 \Y) 50 50
406 HR  |Global HRI 2 v 50 50
407 HR  |Employee Reward Management 2 A 50 50
408 HR  |Change Management 2 v 50 50
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409 HR  |Conflict & Negotiation Management 2 W 50 50
410 HR |Labin CSR 2 v 50 50
411 HR  [Lab in Industrial Relations 2 v 50 50
412 HR [Lab in Legal Compliances 2 v 50 50
413HR  [Lab in Mentoring and Coaching 2 v 50 50
414 HR  |Emerging Trends in HR 2 v 50 50
415 HR  |Designing HR Policies 2 v 50 50
416 HR  |Competency Mapping 2 A 50 50
Subject Elective Courses (International Credits | Semester ](E:oncun'ent otal
Business Management) valuation Marks
307 IB International Management 2 ] 50 50
308 1B International Marketing 2 1l 50 50
309 1B International Marketing Research 2 1} 50 50
3101B  |International Financial Management 2 1} 50 50
3111B  |Global IT Management 2 il 50 50
3121B  |Global Logistics & Supply Chains 2 1 50 50
3131B  |Designing Organizations for Uncertain 2 1} 50 50
Environment
314 1B |Legal Dimensions of International Business 2 ]} 50 50
3151B  |Global Strategic Management 2 il 50 50
316 1B [International Relations & Management 2 1 50 50
317 1B |Foreign Language for International Business - 2 1} 50 50
I
405 1B Environment & Global Competitiveness 2 v 50 50
406 1B |Marketing to Emerging Markets & Bottom of 2 v 50 50
the Pyramid
407 IB  |Cross-Cultural Relationship Marketing 2 v 50 50
408 1B  |Foreign Exchange Management 2 v 50 50
409 1B |E Commerce 2 v 50 50
410 1B  |[Enterprise Resource Planning 2 v 50 50
4111B  |Global HR 2 v 50 50
4121B  |WTO and Intellectual Property Rights 2 v 50 50
ﬂ13 B Global Competitiveness and Strategic 2 v 50 50
Alliances
414 1B [International Diversity Management 2 v 50 50
4151B  [Foreign Language for International Business — 2 v 50 50
Il
Subject Elective Courses (Supply Chain | Credits Semester—toncurrent R‘Iotal
Management) valuation Marks
307 SCM lManagmg Material Flow in Supply Chains 2 i J 50 l 50

a0 ]
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308 SCM (inventory Management 2 i 50 50
309 SCM |Purchasing &  Supplier Relationship 2 1l 50 50
Management — |
310 SCM |Six Sigma 2 1l 50 50
311 SCM |Supply Chain Planning 2 1} 50 50
312 SCM |Supply Chain Coordination 2 ] 50 50
313 SCM |Decision Modeling for Supply Chains 2 i 50 50
314 SCM |[Theory of Constraints 2 i 50 50
315 SCM |Supply Chain Practices — | 2 ] 50 50
405 SCM (Green Logistics & Supply Chains 2 v 50 50
406 SCM (Enterprise Resource Planning 2 v 50 50
407 SCM |[Purchasing &  Supplier Relationship 2 v 50 50
Management — Il
408 SCM [Supply Chain Risk Management 2 v 50 50
409 SCM [Project Management 2 v 50 50
410 SCM [Supply Chain Performance Measurement 2 v 50 50
411 SCM (Supply Chain Management - Financial 2 v 50 50
Perspectives
412 SCM |Global Logistics 2 v 50 50
413 SCM (Supply Chain Practices— Il 2 v 50 50
Subject Elective Courses (Rural & Credits | Semester IConcurrent otal
Agribusiness Management) Evaluation arks
307RABM R yra Development | 2 i 50 50
308RABM Special Areas in Rural Marketing - I 50 50
309RABM Commodity Markets — | 2 I 50 50
310RABM |agricultural Marketing & Price Analysis — | 2 i 50 50
311RABM |Microfinance 2 ] 50 50
312RABM |agricultural Marketing 2 i 50 50
313RABM|Rural Research Methods - I 50 50
314RABM R ural Banking 2 1 50 50
315RABM|AgriSupply Chains Management - i 50 50
316RABM CT for Agriculture Management E i 50 50
317RABM 1 ourism Marketing — | 2 ] 50 50
318RABM |jiliennium Development Goals s I 50 50
40SRABM |Rural Development K vV 50 50
406RABM |gpecial Areas in Agro produce Management - v 50 50
407RABM Commodity Markets — Il 2 vV S0 50
408RABM Agricultural Marketing and Price Analysis — I B v 50 50
409RABM |agricultural Finance and Project Management 2 v 50 50
410RABM Management of Agricultural Input Marketing 2 v 50 0
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411RABM | htejectual Property Management < v 50 0
412RABM|F o0 Retail Management 2 v 50 50
413RABM |agri-Entreprenuership 2 v 50 50
414RABM Management of Agribusiness Cooperatives < v 50 50
415RABM Tourism Marketing — Il 2 v 20 50
416RABM Agriculture & WTO 2 v 50 50
Subject Elective Courses (Family Business | Credits | Semester Eoncurrent [I‘otal
Management) valuation arks
307 FBM  |Bysiness Plan 2 i 50 50
308 FBM |private Equity 2 i 50 50
309 FBM Franchising 7. i 50 50
310 FBM |gocial Entrepreneurship 2 i S0 50
311 FBM Intraprenuership 2 i 50 50
312FBM |Trends in Entrepreneurship - I 50 S0
313 FBM |small Scale Industries Management 2 i 50 50
314 FBM Entrepreneurial Case Study 2 I 50 50
405 FBM Creativity and Change in Organizations 4 v 50 50
406 FBM Accounting for Small Business 2 v 50 50
407 FBM Management of Intellectual Property Rights - v 50 50
408 FBM |Managing , Growing and Exiting the new 2 v 50 50
Venture
409 FBM Project Management - v 50 50
410 FBM |Environment and Laws - v 50 S0
411 FBM Information, Disaster and Health Management - v 50 50
412 FBM |Business Incubation z v 50 50
Subject Elective Courses (Technology Credits | Semester Igoncurrent E‘otal
Management) valuation Marks
307TM _ [Technology Forecasting 2 1 50 50
308TM  [Strategies for information goods and network 2 1} 50 50
economies — |
309TM _ |Advanced Manufacturing Technology 2 1 50 50
310TM  [Product Strategies for High Technology 2 1} 50 50
Companies — |
311TM__ |Foundations of Knowledge Management 2 1] 50 50
312TM _ |Business Intelligence and Analytics 2 1] 50 50
313TM  |Designing Organizations for Uncertain 2 1l 50 50
Environment
314TM _ [Technology Transfer and Commercialization 2 1 50 50
315TM __ |Digital Marketing 2 1] 50 50
405TM  |Innovation, Product Development and 2 v 50 50
Commercialization
m
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406TM  |Strategies for information goods and network 2 v 50 50
economies — |l
407TM __ [Technology Use and Assessment 2 [\ 50 50
408TM  |Product Strategies for High Technology 2 v 50 50
Companies — ||
409TM  |Systems & Technologies for Knowledge 2 v 50 50
Management
410TM  [Strategic Management of Intellectual Property 2 IV 50 50
Rights
411TM  |Change , Creativity & Innovation 2 [\ 50 50
412TM __ |Seminar on Managing Emerging technologies 2 v 50 50
413TM _ |Marketing of High Technology Products 2 v 50 50
Subject Elective Courses (Banking and Credits | Semester COncurrentE‘otal
Insurance Management) Evaluation Marks
307BIM [Treasury Management 2 1] 50 50
308BIM [Practice of Life Insurance 2 0] 50 50
309BIM |Retail & Universal Banking 2 1]l 50 50
310BIM |Practice of General Insurance 2 1]} 50 50
311BIM [E- Banking 2 1} 50 50
312BIM |Financial Inclusion 2 11} 50 50
313BIM |Corporate Insurance Management 2 i 50 50
314BIM lMarketing of Financial Services 2 ] 50 50
315BIM |Marketing of Insurance Services 2 1 50 50
316BIM |Rural Banking and Micro-finance 2 1 50 50
317BIM |Personal Financial Planning 2 I 50 50
318BIM |Property Insurance 2 ] 50 50
405BIM |Advance Technology in Banking & Insurance 2 v 50 50
406BIM |Practice of Marine Insurance 2 v 50 50
407BIM |Fire and Consequential Loss Insurance 2 v 50 50
408BIM |Health Insurance & Medi-claim Insurance 2 \Y) 50 50
409BIM |Agricultural Insurance 2 v 50 50
410BIM |Agency Management 2 v 50 50
411BIM |International Banking 2 v 50 50
412BIM |Vehicle Insurance 2 v 50 50
413BIM |Life Insurance Products 2 \% 50 50
414BIM |Commercial Banking and Cooperative Banking 2 v 50 50
415BIM |Central Banking 2 v 50 50
416BIM (Innovations in Banking and Insurance Industry 2 v 50 50
Subject Elective Courses Credits | Semester kConcurrenlglotal
(Healthcare Management) Evaluation Marks

L ]
Savitribai Phule Pune University - MBA Revised Syllabus 2016 - 17 Page 40




307HM |Healthcare System in India — Public and 2 ]} 50 50
Private
308HM |Healthcare System in the US / UK 2 Ul 50 50
309HM |Healthcare Data Analytics Part - | 2 Ul 50 50
310HM |[Healthcare Operations Part - | 2 1l 50 50
311HM |Health Insurance Industry 2 1l 50 50
312HM |Healthcare clinical and Non clinical services 2 1 50 50
405HM |Healthcare Organizational Behavior 2 IV 50 50
406HM |Healthcare Organizational Leadership 2 v 50 50
407HM |Healthcare Operations Part - Il 2 v 50 50
408HM |Healthcare Data Analytics Part - || 2 \" 50 50
409HM | Healthcare Services 2 v 50 50
410HM |Indian Health Statistics and Information of 2 v 50 50
Health in India
[Subject Elective Courses Credits Semester lc:mcurrent E‘otal
(Entrepreneurship Development) Evaluation Marks
307ED |Women Entrepreneurship P I 50 50
308ED |Managing Inventory 2 1 50 50
309ED  |Planning for Operational Efficiency 2 1l 50 50
310ED |Manufacturing Resource Planning 2 i 50 50
311ED |Legal Compliances for Entrepreneurs 2 ] 50 50
312ED |Managing Entrepreneurial Profile 2 i 50 50
313ED |Quality Management System 2 i 50 50
314ED |Microfinance 2 1 50 50
315ED |IT for Entrepreneurs 2 11l 50 50
316ED  |Supply Chain Management 2 1l 50 50
317ED  |UsingExcel for Business Intelligence 2 i 50 50
318ED |Leadership Skills for Entrepreneurs 2 ] 50 50
405ED |Digital Entrepreneurship 2 vV 50 50
406ED |Understanding Logistics for International 2 IV 50 50
Business
407ED |Legal Issues ininternationalBusiness Z IV 50 50
408ED (International Marketing 2 Y 50 50
409ED |Avenues for Entrepreneurs 2 IV 50 50
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410ED |IPR Strategies 2 v 50 50
411ED |Managing for Growth 2 v 50 50
412ED |Agri-Entreprenuership 2 v 50 50
413ED |Documentation for International Business 2 I\ 50 50
414ED  |Marketing to Emerging Markets & Bottom of 2 IV 50 50
the Pyramid
415ED  |Project Management & Feasibility Analysis IV 50 50
416ED |Corporate Entrepreneurship 2 I\ 50 50
]sm:ject Elective Courses (Services Credits | Semester [Concurrent Total
Management) Evaluation Marks
307SER |Project Management in Services 2 I 50 50
308SER |Relationship Management in Services 2 I 50 50
309SER |Information Technology Enabled Services 2 1l 50 50
Management
310SER |[Sevice Value Chain Management Lab 2 1l 50 50
311SER |[Service Technology Lab 2 1] 50 50
312SER |Service Leadership Lab 4 1] 50 50
405SER |Global Scenario of Services 2 v 50 50
406SER |Corporate Governance & Legal Framework in 2 IV 50 50
Services
407SER |Computer Application in Service Management 2 v 50 50
408SER |[Services Operations Management 2 v 50 50
409SER [Service Excellence 2 v 50 50
410SER [Documentation Management in services \ 2 v 50 50
Subject Elective Courses Credits | Semester Concurrentotal
(Retail Management) Evaluation Marks
307RM |[Retail Merchandise Management 2 i 50 50
308RM |Warehouse Management 2 1 50 50
309RM |Retail selling skill 2 1L 50 50
310RM [IT for Retailing 2 1l S0 50
311RM [Food Retail Management 2 il 50 50
312RM |Managing retail store 2 i 50 50
405RM |Retail Logistics Management 2 v 50 50
406RM [Retail Customer Service 2 v 50 50
407RM |[Retail Pricing 2 v 50 50
408RM [Retail customer buying behavior and CRM 2 v 50 50
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409RM |Retail promotion 2 v 50 50
410RM |Retailing Strategy 2 v 50 50

Subject Elective Courses Credits | Semester |[Concurrent Total

(Digital Media Communication Marketing) Evaluation| Marks
307MC [Mass Communication Media and Culture - | 2 1] 50 50
308MC | Public Relations — | 2 1} 50 50
309MC | Event Management 2 I 50 50
310MC |Communications Theory — | 2 ] 50 50
311MC [Media Planning & Buying 2 1] 50 50
312MC | Digital Consumer and Digital Branding 2 I 50 50
313MC |[Social Media Marketing 2 1] 50 50
314MC | Email Marketing 2 1]l 50 50
315MC [Mobile Marketing 2 i 50 50
405 MC | Mass Communication Media and Culture — || 2 v 50 50
406 MC | Public Relations — Il 2 v 50 50
407 MC | Global Marketing Communications 2 v 50 50
408 MC | Communications Theory — || 2 v 50 50
409 MC | Media and the Laws 2 v 50 50
410 MC | Digital Analytics for Marketers 2 v 50 50
411 MC | Data Mining for Marketing Insights 2 v 50 50
412 MC | Affiliate Marketing 2 v 50 50
413 MC | Measuring Brand Equity 2 v 50 50
Course Subject Elective Courses(Tourism and Credits Semester | Concurr | Total
Code Hospitality Management ent Marks

Evaluati
on
307THM | Hospitality and Tourism Laws 2 1 50 50
308 THM | Financial Management for Hospitality 2 1] 50 50
Management
309 THM | Accounting for Hospitality Management 2 1 50 50
Savitribai Phule Pune University - MBA Revised Syllabus 2016 - 17 Page 43
ghn’s ””'ecior
st arat
ftute of an _ei‘ha Societyg
ﬁ Une-41 1906  RESor-nh




310 THM | Information and Communication 2 1l 50 50
Technology for Hospitality
311 THM | Services Management 2 1] 50 50
312 THM | Accommodation Management 2 1] 50 50
313 THM | Facilities and Securities Management 2 1] 50 50
314 THM | Culture and Ethics Management 2 1] 50 50
405 THM | Hotel Administration Management 2 v 50 50
406 THM | Data Analytics Lab 2 v 50 50
407 THM | Economic Analysis for services 2 v 50 50
408 THM | Event Management 2 v 50 50
409 THM | Logistics and Supply Chain Management 2 [\ 50 50
410 THM | Food and Beverages Management 2 v 50 50
411 THM | Professional Skills Development Lab 2 v 50 50
412 THM | Statistics for Hospitality and Tourism 2 [\ 50 50
Subject Elective Courses (Defense | Credits | Semester | Concurrent | Total
Management (DFM)) Evaluation | Marks
307 DFM | Legal aspects of Security & Defence 2 1] 50 50
Management
308 DFM | Defence-Marketing Management | 2 ] 50 50
309 DFM | Defence Acquisition Planning Procedure 2 1l 50 50
310 DFM | Defence Manpower Management | 2 1] 50 50
311 DFM | Defence Information System 2 Il 50 50
Management
312 DFM | Defence Operation Management 2 1l 50 50
313 DFM_ | Defence Supply Chain Management - 2 i 50 50
314 DFM | Negotiating in Business & Organisation 2 1l 50 50
315 DFM | International Business Economics - | 2 [} 50 50
316 DFM | Export Documentation & Procedure 2 11} 50 50
317 DFM | Defence mechanism of India 2 1} 50 50
405 DFM | Defence — Marketing Management || 2 v 50 50
406 DFM | Economics of Organisations & Strate 2 v 50 50
407 DFM | Defence - Manpower Management Il 2 v 50 50
408 DFM | Defence —Enterprise Resource Planning 2 v 50 50
409 DFM | Cyber Laws 2 \ 50 50
410 DFM | Defence Quality Management 2 v 50 50
Standards
411 DFM | Defence Supply Chain Management -I1 2 IV 50 50
412 DFM | Defence Procurement Procedure 2 v 50 50
413 DFM | Managing Strategic Innovations - 2 v 50 50
Defence Management
414 DFM | International Business 2 v 50 50
Economics — ||
415 DFM | International Law 2 v 50 50

Note: Each Subject Elective Course is a Half Credit course of 30 hours. Out of 30 hours 25 hours shall be

devoted to teaching — learning sessions and 5 hours for evaluation/projects. 50 marks shall be devoted for

concurrent evaluation to be carried out by the Institute.
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